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Jan 2026 
Marketing Goal:

Elevate Diamond & Associates’ industry
presence by making our people, perspectives,

and impact more visible—using thought
leadership, multimedia storytelling, and earned

media to build credibility and ensure our
expertise is consistently recognized across the

affordable‑housing landscape.
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Goal Progress
& Research/Best Practices that 

Informed Strategy



Best days to post:
Tuesday–Thursday

(midweek performs best)

Best times: 8–11 a.m. local
time (workday, pre-

meeting hours)

Consistency beats volume
and builds algorithmic

momentum. 

We post weekly on
Wednesdays at 10:00am,
with additional posts as

relevant.

LinkedIn Best
Practices:

Updated LinkedIn header image to
make our services more clear



Creating & sharing clear,
visually impactful
announcements &

appearances posts for
events

Puts faces to names, easily
scanned, visual > text

Encourage staff to repost to
personal feeds

WHY?



Leaning into timely
opportunities 

Women’s History Month

Severe Winter Weather

April Fools Day

Valentine’s Day

Black History Month



Placing emphasis on high-
impact visuals at events
when staff are present

Increasing professionalism
of photos with watermark

Humanizes D&A, shows
presence/engagement, esp.
important to brand as the
consultants behind the projects

High-impact visual content
improves information recall by
65% after three days

73% of viewers express their
inclination to purchase from or
work with companies/brands
that use high-quality images.

WHY?



We held a staff training in
February to encourage employee

engagement on LinkedIn and
provide guidance for taking event

photos.

WHY?
High-quality photos reflect attention to detail. Suggest
that D&A values excellence & professionalism, qualities
that clients & colleagues seek in a business
relationship.

Blurry, poorly lit, or amateurish photos can make you
seem less reliable. Crisp, well-lit photos convey
trustworthiness & competence.

Employee advocacy = amplified reach

Posts from individuals outperform company pages in
reach and trust.



Emerging as a thought leader,
emphasizing expertise and

insight to contribute to wider
industry conversation & be

reshared by other
professionals

WHY?
Executive voices build more trust and reach

Practical lessons, industry observations, & real
perspectives perform better than promotional
content



Staying active in
industry conversations,

deadlines & culture

WHY?
A thought leadership function,
emphasizing expertise, could be
reshared/reposted by others in
industry

Works to build community of
those working toward affordable
housing



Including multi-form
content (i.e. a mix of

photos, graphics, text)

WHY?
Pages with visual content tend to
rank higher on Search Engine
Results Pages (SERPs)

Short videos, carousels, & graphics
generate higher engagement than
text-only posts.



Emphasizing
educational/informative

offerings through
infographics

WHY?
Simplifies/demystifies some of the
complex financing or program tools
relevant to the work Diamond does

A thought leadership function,
emphasizing expertise, could be
reshared/reposted by others in
industry

Infographics generate higher
engagement



Expanding hashtag usage to
what’s working in industry
and encouraging audience

engagement

WHY?
Hashtags improve content discoverability, categorize
posts for algorithm & expand reach beyond immediate
network to relevant, interested professionals

Commenting & participating in conversations increases
reach & visibility

Early engagement (first 60–90 minutes) boosts reach



Copyedits & Upgrades
to Website

WHY?
Core values are more concise and specific 

Included active subjects (“We [VERB]”) to
emphasize clarity, agency, and accountability

Projects are all tagged uniformly, allowing for
easier navigation 

Updated news page to sync with LinkedIn,
ensuring consistency across all touchpoints &
more timely updates

Adjusted team bios to less time-sensitive
language so it needs less frequent updating



Created a deck of
merchandising ideas

for future tabling 
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Our highest performing posts:

1005 impressions
58 likes

3 reposts

968 impressions
470 clicks

31 likes
2 reposts

666 impressions
28 likes

3 reposts



What This Tells Us:

Posts featuring team 
expertise perform welll

Posts with a mix of text
and a variety of photos
(event itself, team selfie,
team bonding) perform

well

Timely posts acknowledging
employees and showing
company appreciation &

culture perform well

Tagging people
or companies
in both photos

& captions
may increase
engagement



453.2

By The Numbers:
February 2nd-May 3rd, 2026

average impressions
 per post

17
average likes 

per post

23
new followers in last 

91 days
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May 2026 
Marketing Goal:

Continue to expand and elevate Diamond &
Associates’ industry presence by making our

people, perspectives, and impact more visible—
using thought leadership, multimedia

storytelling, and third-party credibility of peers
in the industry to build credibility, reach and

ensure our expertise is consistently recognized
across the affordable‑housing landscape.
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Thought Leadership Articles
Some staff author & publish
an article via LinkedIn
Articles

Could share industry
stats, offer commentary
on industry news,
insights into challenges
and solutions

Works to emphasize
authority & expertise, invites
other industry leaders to be
in conversation/repost
To take weight off staff,
marketing could write
skeleton, meet with staff for
some commentary & quotes,
then send over for approval

Ideas for 
Marketing Expansion:

Creation of a D&A Instagram
Instagram & LinkedIn serve
different audiences and
mindsets, using both ensures
we reach people where they
engage socially and
professionally, maximizing
visibility and credibility across
platforms.
Competitor analysis: Stone
Sherick has a presence on
Instagram, while we do not.
However, their feed is not
cohesive or branded.


	Marketing and Communication Plan Ideas
	Marketing Updates
	Quick  Roadmap!
	Marketing and Communication Plan Ideas
	Marketing and Communication Plan Ideas
	LinkedIn Best Practices:
	We post weekly on Wednesdays at 10:00am, with additional posts as relevant.
	Updated LinkedIn header image to make our services more clear

	Creating & sharing clear, visually impactful announcements & appearances posts for events

	WHY?
	Valentine’s Day
	April Fools Day
	Black History Month


	Leaning into timely opportunities
	Placing emphasis on high-impact visuals at events when staff are present
	Increasing professionalism of photos with watermark

	WHY?
	We held a staff training in February to encourage employee engagement on LinkedIn and provide guidance for taking event photos.

	WHY?
	Emerging as a thought leader, emphasizing expertise and insight to contribute to wider industry conversation & be reshared by other professionals

	WHY?
	Staying active in industry conversations, deadlines & culture

	WHY?
	Including multi-form content (i.e. a mix of photos, graphics, text)

	WHY?
	Emphasizing educational/informative offerings through infographics

	WHY?
	Expanding hashtag usage to what’s working in industry and encouraging audience engagement

	WHY?
	Copyedits & Upgrades to Website
	WHY?

	Created a deck of merchandising ideas for future tabling
	Marketing and Communication Plan Ideas
	Our highest performing posts:
	What This Tells Us:
	By The Numbers: February 2nd-May 3rd, 2026

	453.2
	average likes  per post
	new followers in last  91 days

	Marketing and Communication Plan Ideas
	Marketing and Communication Plan Ideas
	Ideas for  Marketing Expansion:
	Thought Leadership Articles
	Some staff author & publish an article via LinkedIn Articles
	Could share industry stats, offer commentary on industry news, insights into challenges and solutions
	Works to emphasize authority & expertise, invites other industry leaders to be in conversation/repost
	To take weight off staff, marketing could write skeleton, meet with staff for some commentary & quotes, then send over for approval

	Creation of a D&A Instagram


