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Strategic OpportunitiesStrategic Opportunities

Long hours on their feet put healthcare
workers at increased risk for pain, injury,
and long-term strain on the body, and
they frequently report these ailments.

Opportunity to address the ongoing
needs of healthcare workers while
reinforcing that their concerns are

acknowledged and acted upon.

Peer voices and shared
experiences influence

healthcare workers more than
traditional brand messaging.

Opportunity to design messaging
that leverages peer credibility and
amplifies authentic, peer-to-peer

endorsements.

The medical work footwear market
lacks a single defined category

leader.

Opportunity for Hoka to claim and
shape the category as the go-to
brand for nursing and medical

professionals.



A D V E R T I S I N G  P R O B L E M S T R A T E G I E SC A M P A I G N  O B J E C T I V E

K E Y  M E S S A G E

Hoka offers reliable comfort and support
for all healthcare workers during long,

physically demanding shifts.

B I G  I D E A

You’re there for them.
Hoka is here for you.

To convince healthcare
workers that Hoka is their
best choice for footwear

that allows them to feel their
best when supporting

patients and supports their
long-term wellbeing.

Benefit Strategy: Highlights how the
product specifically helps the target
consumer. By emphasizing support and a
lightweight feel in the midst of a long shift of
frequent movement, the campaign shows
healthcare workers that Hoka can
significantly contribute to their comfort and
health.

Testimonial Strategy: Using quotes about
Hoka from real healthcare workers. These
professionals value peer-to-peer messaging
and community, so they are likely to trust
testimonials from fellow colleagues more
than direct brand messaging.

Healthcare workers work long shifts
where they are constantly standing and
moving. When they wear unsupportive
shoes, healthcare workers are prone to
instant discomfort and long-term injury

or pain in their feet, back, and other
parts of the body. 
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